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Loan Officer Productivity

Lead
Management
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Brittani Schoenfisch ° [
Brittani@example.com Il Pre-Approved Brittani Schoenfisch Friends & Family TBD Good 3/31/2026 12:01 PM 3/

* Flyout panel enhancements: Recent activity and action buttons
now available directly in the flyout panel header.

+ Clickable Lead Stage chart: Click any stage bar to instantly filter
Pipeline View to leads in that stage.

» Evocalize Lead integration: Contacts from Evocalize digital ad
campaigns can now flow into Total Expert as Leads. (End of April)

GA - Lead Mgmt Clients Lead Management
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Mobile App

Mobile Login
Enhancements

« Biometric support for SSO users: Face IDand Touch ID
now available for SSO-enabled organizations.

* Remember Me stores email only: Balances convenience
with security — no credentials stored.

« Session timeout via org setting: Admins configure
session duration at the organization level.

Generally Available Mobile App
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Mobile App

Contact-Level
Task Management
in Mobile

Loan officers can create, view, and act on tasks directly in the
Contact record from the Total Expert mobile app, without
switching to a desktop.

» Create and manage tasks on mobile: Create, view,
complete, and manage tasks in-app.

« Connected to existing workflows: Mobile tasks sync with
the web experience across devices.

GA - April 16, 2026 Mobile App
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Al & Automation

Al Sales Assistant
Enhancements

» User-level Al configuration: Define unique settings per
loan officer without separate connector instances.

« Conditional ODC payload logic: Send the right data based
on the context of each interaction.

* Improved LO name handling: Borrowers now get clearer
team vs. individual loan officer names.

« Updated MS Bookings integration: Improved
performance and appointment consistency at scale.

« Consumer opt-out feedback: Consumer opt-outs and
outcome signals (do not contact, not interested, angry or
upset)now automatically update Total Expert’s consent
record.

GA - April 30, 2026 Al Sales Assistant
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Campaigns

Journey & Campaign
Updates

« Standardized Journey Categories: Assign a
category from a predefined list (Lead Generation,
Nurture, Conversion, Retention, Cl, Life Events, Al
Sales Assistant, Post-Close, and more)to filter and
organize the Journey library.

 Active Contacts count in Journey Stats: Journey
Stats now shows Active Contacts alongside Total
Contacts, with at-a-glance visibility into how many
contacts are currently on each Journey, without
manual totaling.

» Co-Marketing Partner journey conditions: Use Co-
Marketing Partner acceptance status as a Journey
condition and trigger Journeys when a partner
acceptsaninvite.

GA - End of April 2026
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Platform & Campaigns

Small Changes.
Big Impact.

Smaller, high-impact improvements driven by customer and
internal feedback.

» Reporting Center — custom fields clarity: Clear Ul
messaging now informs admins that custom fields are not
included inreports.

« Content — Image Library dropdown fix: The Global Image
Library actions dropdown now correctly closes when
clicking outside.

Generally Available

Custom Reports

Templates My Reports

Browse Templates

B People & Contacts

Wl campaigns & Journeys

1@ Partnerships & Co-Marketing
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BB Loans &Accounts
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Integrations

Consent Aggregation:
Partner Integrations

 RETR Home Value Report: RETR’'s consumer portal can
now capture consumer consent and share it directly with
Total Expert for compliant post-close engagement.

R
T

[ |
nCino is adding Al Voice consent capture during the I. I nC|no
application process. . )

» Evocalize: Digital ad campaigns can now share SMS opt-in

and Al Voice consent to Total Expert for contacts evo c a l i ze —

 nCino Point of Sale: Building on existing SMS opt-in sync,

originating from those campaigns.

GA - End of April 2026
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Integrations

Outbound Data
Connector (ODC)

» ODC log visibility: A full audit trail — which ODC was
triggered, what was sent, and the outcome.

 View 0DC setup without disabling: Review configuration
without risking disruption to active workflows.

 Bulk trigger from multi-select: Initiate contact and loan
ODCs directly from the multi-select action menu.

» Loan ODC activity on primary contact: ODC activity from

adJourney is now visible in the primary borrower’s contact
feed.

Generally Available Integrations
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Integrations

Blend Integration
Enhancements

» SMS opt-in sync from Blend: Borrower opt-ins during
Blend applications now automatically sync to Total Expert.

 Middle credit score from Blend: Credit score capturedin
Blend is reflected in the Total Expert contact record.

blend

» Enhanced pre-fill from Total Expert: Mobile number,
property type, search timeline, and first-time homebuyer
status.

GA - End of April 2026
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Integrations

Total Expert for
Salesforce 6.5

« Email activity previews: View emails sent from TE
directly within Salesforce activity records —no TE login
required.

» Al Sales Assistant call recordings: .wav recordings from Sa I eSfo rce

Al Sales Assistant calls now displayable in Salesforce
engagement activities.

« HTML editing & Direct Send expansion: Edit TE HTML
email templates in Salesforce with BombBomb support.
Direct Send now on Contact, Opportunity, and Task.

» Updated Contact Related User Mapping: Now optional for
TE-to-SF flows, with Owner field mapping by 1D, email,
username, or external ID.

* Domain-level email unsubscribes: Unsubscribes from SF
now include the LO’s email domain for enterprise-level
unsubscribe compliance.

GA - April 15, 2026




April 2026 Release

Expert Content

New Expert Content
Releases

Ready-to-deploy assets that keep teams in front of
consumers at the right moments.

Seller’'s Education Marketing Package: Email series for
potential home sellers covering ROl upgrades, open house
prep, and more.

* Monthly Marketing Digest Template: Reusable template
to highlight new content, campaigns, and promotions
each month.

* Covered EPN Journey: Annual insurance review
reminders for borrowers with a link to a personalized
quote page.

Quarterly Plan

Expert Content

Hello Linda,

If you've been thinking about seling your home but hesitating, you'e not alone.
Arecent survey of home selers found that many of them share the same three
concerns:

1. Wil | get the best price for my home?

2. How wil find my next home?

3. What f | find my next home before my current one.
sells?

‘Those are the kinds of questions we help people answer every day — and we'd
like to help you, tao. Let's look at these one at a time.

Your Home's Price. We can share curent market data and recent sale

prices in your neighborhood, so you'll have  realistic picture of what your

home is worth fight now. Having your home professionally inspected wil also

help you decide on a fai price.

‘Your Next Home. Finding your next home should be rewarding, not rushed. We
can help you begin locating potential homes as soon as your current home is.
listed for sale. You'l have plenty of time to make a decision.

‘Your Financing Options. Wondering how you can put a down payment on your
next home before your current one sells? This may seem tricky, but it doesn't have
to be. Wk can recommend the best closing timeline so you can use the proceeds
from your current home's sale to close your next home purchase.

W work together to assist home sellers with selling their current home and
financing their next home. This means you can ook forward to a smooth,
coordinated transition.

If youd like to learn more about the assistance we can offer, we wouid love to
‘connect. There's no obligation — just a no-pressure chat o you can decide
what's next.

Warm regards,

IN
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However, there's na need ta fret. Every day, we help people with these and other

decisions. This gives us the opportunity to lear what today's buyers want in a

home...intel we'll share with you every step of the way.

Before you spend a dollar on repairs or renovations, lets talk. W'l help you

choose pgrades that pay you back with a smooth sale at a better price.




